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Running an information market. 






Extracting participant characteristics. 






Performing a query process. 
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Aggregating the query results with adjustments for participant 
characteristics. 
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Ogranizing the information market participants. 
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Establishing possible outcomes. 
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Establishing a mechanism for particpants to interact in the 
market. 
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Implement an experimental information market. 
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Deuelop a predictiue aggregation formula with 
adjustments for personal characteristics. 
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Create a prediction benchmark. 






Defining a measure to compare probabilities prouided by 
different aggregation mechanisms. 
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Comparing aggregation mechanisms to the benchmark. 
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Accuracy cf ftediction, by Mechanism 
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